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Welcome
& Introduction
Corporate Identity Guide for Hotomobil Dealers

Welcome to Hotomobil Corporate Identity Guide. This guide is designed to ensure 
a consistent and cohesive representation of Hotomobil brand across all regions, 
empowering our dealers to strengthen their association with a globally recognized 
brand. 
 

As Hotomobil continues to expand its presence worldwide, maintaining a unified 
and recognizable brand image is crucial. A consistent brand identity helps establish 
trust, reliability, and a strong market presence. It enables Hotomobil to deliver a 
clear, distinctive message that resonates with customers across various markets, 
enhancing our brand’s global reach and reputation. 
 

This guide serves not only as a set of standards but also as a strategic tool for 
our partners. By following these guidelines, dealers can leverage the strength of 
Hotomobil brand to build credibility and increase their market influence. A unified 
identity benefits both Hotomobil and its dealers, creating a “win-win” situation 
where both parties grow together. Strong brand recognition leads to greater 
customer loyalty, increased sales, and enhanced marketing effectiveness. 
 

Furthermore, a consistent brand presentation enables dealers to effectively tap 
into Hotomobil’s established market presence, credibility, and customer loyalty. 
This partnership fosters a cycle of mutual support and growth—by adhering to 
these guidelines, dealers help fortify Hotomobil brand, which in turn strengthens 
their own market position and visibility. 
 

We believe that brand consistency is not just a visual aspect; it is a key element of 
our strategic growth. We invite all our dealers to join us on this journey, reinforcing 
a unified brand that stands out globally while driving success locally.
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Hotomobil
Logo Usage

Section 01 _

Hotomobil logo is a core element of our brand identity, representing the quality, 
innovation, and style that Hotomobil stands for globally. 

To maintain brand consistency and integrity, it is essential that the logo is 
used exactly as specified in this guide. Any deviation or alteration to the logo, 
including changes in color, proportions, or layout, is strictly prohibited. 

Please follow the guidelines below to ensure proper and consistent application.

BehatriceFont used on Logo: 

Colors: 

HOTO - grey #404041 MOBIL - blue #0082cc
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Logo on Dark Background Logo on Light Background



However, in situations where using the slogan is not feasible due to size 
constraints or specific design requirements, a version of the logo without the 
slogan may be used. 
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Hotomobil icon can be used as a standalone element in certain contexts, such as 
social media avatars, app icons, or promotional materials where a simplified visual 
representation is required. 

When using the icon:

The preferred and standard version of the Hotomobil logo includes the slogan 
“Mobile Living in Style” positioned at the lower right. This slogan is an integral 
part of the brand identity, reflecting Hotomobil’s philosophy and should be used 
wherever possible to maintain brand consistency. 

Logo Usage without Slogan

Icon Usage: 

• Ensure the icon is never modified, distorted, or 
rotated.

• Always follow the approved color schemes and 
dimensions specified in this guide.

• The icon should never be used as a 
replacement for the full logo in situations 
where the full brand name is required.
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Dealer & Hotomobil 
Logo Usage

Importance of Co-Branding: Dealer and Hotomobil Logos

The combined use of Hotomobil and dealer logos is essential across all platforms, 
including websites, digital content, printed materials, trade shows, and events. 

Co-branding ensures clear visibility, strengthens brand communication, and enhances 
the recognition of both the Hotomobil brand and its partners. 
 

Co-branding is not just a requirement; it is a strategic approach that benefits both 
Hotomobil and its dealers. By displaying both logos together, dealers can leverage 
the strength and reputation of Hotomobil’s established brand to build credibility and 
attract new customers. 

This synergy creates a “win-win” situation: dealers gain from the global appeal 
and trust associated with Hotomobil, while the brand itself strengthens its market 
presence through local partnerships. 
 

This partnership forms a positive cycle—mutual support leads to greater brand 
visibility, which in turn drives more business for both Hotomobil and its dealers. 

Using both logos together sends a message of collaboration and unity, highlighting 
the combined strength of a global brand and local expertise. 

The guidelines below outline how this co-branding should be executed across various 
scenarios to ensure consistency and effectiveness.
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• Combined Logo Use 

Hotomobil logo should always be used alongside the dealer’s logo on websites, 
digital content, printed materials, trade shows, and events. 
Both logos should be of equal size, ensuring neither overshadows the other, 
reflecting a balanced partnership.

• Avoid Sole Branding 

Using only Hotomobil logo can give the impression that the event or platform 
is solely organized by Hotomobil, which might not accurately represent the 
collaborative effort with the dealer. 
Using only the dealer’s logo misses an opportunity to showcase the strength and 
recognition of Hotomobil brand, and thus should be avoided.

• Enhance Brand Visibility 

The combined use of both logos strengthens brand visibility, builds trust, and 
allows both parties to benefit from Hotomobil’s established market presence. This 
co-branding can attract more attention from customers who recognize and trust 
Hotomobil name.

• Attract Customers and Build Credibility 

Featuring Hotomobil logo can draw attention from loyal fans and new customers, 
reinforcing trust and credibility. Co-branding ensures that customers are aware of 
the connection between the dealer and the globally recognized Hotomobil brand, 
adding value to the local dealership.

• Mutual Support 
Co-branding demonstrates the synergy between Hotomobil and its dealers, 
reflecting mutual support and shared success. By combining both logos, we 
symbolize a partnership that showcases a united front, enhancing both brand and 
dealer presence in the market.
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Specific Applications

Events, Trade Shows, and Festivals

Printed Materials

Equal Logo Sizing

When participating in events, trade shows, or festivals, it is crucial to display the 
Hotomobil logo prominently alongside the dealer’s logo. We recommend using 
branded marketing materials such as Hotomobil banners, flags, and pop-up displays: 
 

The initial marketing package provided to you should have included these materials. 
If you do not have them, please contact your sales representative to arrange 
replacements.

We recommend that dealers ensure Hotomobil brand name is included during event 
registration and listed as a participant on the official list of exhibitors. Ensuring 
Hotomobil is listed on the event’s official page as a participating brand can attract 
more interest to your stand, drawing in fans and potential customers who may want 
to see Hotomobil products in person.

For all printed materials, such as brochures, posters, banners, or advertisements, the 
combined use of Hotomobil and dealer logos is essential. This ensures consistent 
branding and reinforces the partnership between Hotomobil and its dealers.

To maintain visual balance, it is important that both Hotomobil and dealer logos are 
displayed at equal sizes. This ensures that neither brand overshadows the other, 
symbolizing a balanced and cooperative partnership.
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Catalogs

Logo Usage in Dealer-Created Catalogs

We strongly recommend using our regularly updated digital catalogs. These catalogs 
are consistently revised to include new models and features, making it easier for you 
to present the latest information to your customers.

• Each catalog is prepared with both the Hotomobil and dealer logos, including 
specific contact details, ensuring a professional and consistent presentation.

• Dealers who need localized versions can request translations. While these 
translations are AI-generated, dealers must review and correct any discrepancies, 
marking changes on the PDF. Corrected versions will be processed accordingly.

• Digital catalogs are available in formats suitable for both web use and print, with 
downloadable PDFs. We can also provide these catalogs in Adobe InDesign format 
for further customization if needed.

While we encourage the use of our standardized catalogs to maintain consistency 
across all regions, dealers may opt to create their own catalogs if preferred. 

However, it is essential that Hotomobil logo is prominently featured alongside the 
dealer logo on all custom catalogs. This is crucial for maintaining brand visibility and 
ensuring that the connection to the Hotomobil brand is clear and consistent. 
 

The presence of Hotomobil logo reinforces the brand’s identity, helping to build 
trust and recognition among customers. Therefore, regardless of design preferences, 
including Hotomobil logo is a mandatory requirement for all dealer-produced catalogs.
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Section 02 _

Web Domain and 
Digital Presence Guidelines

Website Content Management for Country-Specific Domains

Hotomobil’s digital presence is a crucial part of our brand’s global identity. 
To maintain consistency and ensure proper representation, we have set the 
following guidelines for the use of Hotomobil-related domain names and content:

Hotomobil is responsible for the content, structure, and design of all Hotomobil 
websites under these country-specific domains. These websites will be managed to 
ensure consistent messaging and a unified visual identity across all regions. 

All country-specific domain names and websites ( using directly country extention 
after hotomobil; i.e. hotomobil.us; hotomobil.fr, hotomobil.co.uk etc.) for Hotomobil 
brand must remain under the control of Hotomobil.

In countries where legal requirements prevent us from directly acquiring the 
domains, we will ask our local dealers to register these domains on our behalf and 
transfer their management to us.

Displaying Dealer Information on Country-Specific Websites:

• If there is a distributor in that region, their name and contact information will be 
prominently listed on the website, along with any sub-dealers they manage.

• In countries without a distributor, all dealers operating in that region will be 
listed in alphabetical order, ensuring clear and accurate representation.

Domain Registration and Transfer Agreement:

Dealers who are asked to register a country-specific domain on behalf of Hotomobil 
must sign an agreement that specifies the transfer of the domain to Hotomobil 
when required, including at the end of their dealership agreement. After registering 
the domain, dealers must configure the domain settings to point to Hotomobil’s 
hosting, ensuring that all website operations are managed centrally.
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Dealer Options for Website Presence: 

Dedicated Country-Specific Websites (Recommended):

We strongly recommend that dealers establish dedicated websites focused on 
Hotomobil, using the format: 

hotomobilDealerName.[country extension] or .com. 

This setup is preferred because it provides a stronger brand presence, improves 
visibility in search engine results, and enhances brand recognition within 
the country. By having a dedicated website, dealers can effectively highlight 
Hotomobil’s offerings, target local customers, and benefit from clearer, more 
focused marketing that positively impacts both the dealer and Hotomobil’s image. 

While this is not mandatory, it is encouraged as the most effective approach.

Adding a Hotomobil Section to Existing Websites:

Alternatively, dealers can integrate a dedicated section or page for Hotomobil 
on their existing websites. This option is fully acceptable and allows dealers to 
represent the brand without the need to manage a separate domain.

These guidelines help preserve brand consistency, enhance visibility, and ensure 
that customers have access to accurate and up-to-date information, reflecting 
Hotomobil’s commitment to quality and reliability.
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Section 03 _

Social Media 
Guidelines

Social Media Account Naming

We encourage and support our dealers in utilizing social media to promote 
Hotomobil brand, and we actively recommend establishing dedicated social media 
accounts that highlight Hotomobil products and events. 

Social media is a powerful tool to engage with customers, build brand awareness, 
and create a sense of community. 

To ensure consistency and maximize the benefits of social media, we have outlined 
the following guidelines:

• If dealers wish to create dedicated social media accounts for Hotomobil, we 
recommend using a naming format that combines both Hotomobil and dealer 
names (e.g., Hotomobil[DealerName] or Hotomobil[DealerName][Country]). This 
approach helps distinguish the account as a dealer-managed platform while still 
leveraging the strength of the Hotomobil brand.

• We kindly ask dealers not to use names such as HotomobilFrance, 
HotomobilGermany, or any country-specific titles that could imply direct 
management by Hotomobil. This prevents any confusion with the official 
Hotomobil accounts.

• Dealers may also share Hotomobil content through their existing social media 
profiles without the need to create new accounts. This option is fully supported, 
and we appreciate any efforts to integrate Hotomobil content into your current 
digital presence.
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Support and Engagement

Recommended Hashtags

Social media is an essential part of modern marketing. It helps us connect with 
customers, build trust, and showcase Hotomobil lifestyle in dynamic, engaging ways. 

By working together, we can amplify our collective voice, reach new audiences, and 
grow stronger as a brand community. 

We appreciate your participation and look forward to seeing the creative ways you 
bring Hotomobil to life on social media.

To help gather all posts under consistent hashtags and maximize reach, we 
recommend using the following hashtags for your Hotomobil-related social media 
content:

Consistent use of these hashtags will connect your content to a broader audience, 
attract fans of Hotomobil brand, and improve the visibility of your posts. 

It helps build a strong, unified presence across social media platforms.

Gladiator: #hotomobil #gladiator #gladiatorpickupcamper #mobilelivinginstyle 

Reviva: #hotomobil #reviva #revivacampervan #mobilelivinginstyle 

Urban Badger: #urbanbadger #beabnormal

• Social media offers a unique opportunity to enhance our collective brand image. 
We encourage all dealers to follow and engage with each other and the official 
Hotomobil accounts. By supporting each other, we can increase reach, boost 
engagement, and strengthen the perception of Hotomobil as a united, global 
brand.

• When sharing Hotomobil-related content, we kindly ask dealers to tag the 
official Hotomobil account. This allows us to identify and repost your content, 
offering additional visibility and support to your posts. Through these efforts, we 
can create a network of mutual promotion that benefits both Hotomobil and its 
dealers, reinforcing a positive brand image across all regions.
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